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Visitors, whether day-trippers or staying tourists are best understood as an ad-

ditional market, they arrive with money in their pockets and often with the intent 

to spend on a good day out. Responsible Tourism is about using tourism to make 

better places to live in, because good places to live in are generally good places 

to visit. In an age when people living in urban areas are more and more distanced 

from the land and the sea, when fewer of us know much about fishing or farming 

and have little or no first-hand experience of it, agriculture and fishing becomes 

exotic, a romantic “other.”

The growth of the experience economy, of themed restaurants and activity holi-

days, reflects consumer demand for ‘authentic’ and different experiences. This 

broad consumer trend shapes tourism too, as visitors seek authentic local experi-

ences, ‘sense of place’ moves centre stage. Consider how in Hastings the beach-

launched fishing boats are complemented by fish bars, cafes and restaurants and 

a High Street full of nostalgia. The Old Town has an increasingly coherent “sense 

of place” – one that attracts visitors and drives up property values as new residents 

drive out old, new money is invested and the character of the place evolves.

Responsible Tourism is about making tourism better for local communities and 

their visitors, it is about working through partnerships to manage tourism to max-

imise the positive impacts and minimise negative ones. It is about achieving sus-

tainable development through tourism and using tourism, rather than being used 

by tourism. In rural areas, and by the seaside, the risk is that incomers displace 

traditional working communities. Balanced sustainable development requires that 

all the stakeholders work together – local communities, businesses, developers 

and local government to fashion an inclusive future, one from which everyone 

benefits and where conflicts are managed and minimised, thoughtful and skilful 

governance is essential if tourism is to be used to benefit diverse interests in an 

inclusive way.

Across Europe we have seen farmers and fishermen developing their business 

models to capture more of the value from their harvest, whether they grow or 

catch it. The gross value added (GVA) that is captured locally, by the producers, 

is greater if the farmer or fisherman can capture the retail value by selling to the 

end consumer whether a local or a visitor. Fishermen selling on the quayside and 

farm gate sales capture greater value for the producer – more still is captured if 

value is added in the kitchen or the restaurant. Tourists and day visitors provide a 

significant additional market, hungry to experience something fresh and different 

from what they are offered in the High Street. Visitors and tourists, hungry for 

new tastes and a “sense of place” create opportunities for farmers and fishermen 

to capture more value from their produce and to bring sustainable local economic 

development.

Professor Harold Goodwin

Professor Harold Goodwin
Centre for Responsible Tourism, Manchester 

Metropolitan University & International 

Centre for Responsible Tourism 
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Introduction

What is the challenge? 

Following a worldwide economic recession European countries are looking for ways to stimulate 

the economy and move towards a sustainable future. European priorities include delivering 

high levels of employment, productivity and social cohesion. To do this the EU is con-

sulting on its Europe 2020 growth strategy and each member state is adopting its own national 

targets. In the Channel area and Southern North Sea there is a great deal of talk about the po-

tential of blue growth and the importance of the maritime economy. Many coastal towns and rural 

areas are in need of new opportunities to help deliver sustainable community development that 

encourages economic growth while also caring for the environment. However, this path to pros-

perous communities and a healthy environment is set in the context of increasing globalisation. 

An interconnected world brings with it many challenges but also many opportunities. As the older 

industrial economies are realigned new possibilities arise with the development of a post-industrial 

economy and society. Tourism and leisure are important elements in this emerging social space. 

However, there is a danger that as old industrial practices are no longer economically viable they 

are replaced by a leisure and tourism economy that is inauthentic and not sensitive to the needs 

and aspirations of local communities. A challenge is, therefore, to think how tourism and lei-

sure might work alongside traditional industries to provide new economic opportu-

nities yet preserving the rich rural and coastal heritage that help shape our towns 

and countryside. Bringing together inshore fisheries, agriculture and responsible tourism we can 

begin to imagine new ways of ensuring a sustainable future for traditional industries that help to 

define places as well as offering new tourism and leisure experiences. 
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What is TourFish?
To begin to realise the scope of opportunities that bringing together fisheries, food 

and responsible tourism might bring the TourFish (Tourism for Inshore Fishing, Food 

and Sustainability) cluster was created. TourFish brings together the expertise and 

experiences from two INTERREG IVa 2 Seas funded projects, GIFS (Geography of 

Inshore Fishing and Sustainability) and Fish and Chips, alongside other partners 

including Sidmouth Trawlers, Nausicaa and Festival L’Homme et la Mer 

in Guilvinec.

A key aim was to demonstrate how the work and experience from all partners could be brought together under the um-

brella of responsible tourism to reveal new opportunities in food and fisheries for the sustainable development of communi-

ties. A common theme running throughout all the work of TourFish is thinking about how the production, preparation and 

consumption of food can contribute to new opportunities for sustainable development.
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